
Oncology Focused Specialty Pharmaceutical Company

Rich Product Pipeline ïActive Partnering Strategy



This presentation contains certain statements that may be forward-looking within the
meaning of Section 27a of the Securities Act of 1933, as amended, including
statements relating to the product portfolio and pipeline and clinical programs of the
combined company, the market opportunities for MuGardÊ,the sales of, market
opportunities for and planned studies of ProLindacÊ,the market opportunities for
Thiarabine and the Cobalamin programs, and the combined companyôsgoals and
objectives. These statements are subject to numerous risks and uncertainties,
including but not limited to the risks detailed in Access's Annual Report on Form 10-
KSB for the year ended December 31, 2008, and other reports filed by the companies
with the Securities and Exchange Commission.

These materials are not an offer to sell securities and are not soliciting an offer to buy
securities.
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Safe Harbor Statement



ü Pipeline & Platforms: Deep pipeline of late stage products (including FDA approved 
MuGard, for the treatment of oral mucositis) mitigates single product/technology exposure.

ü Partnering Strategy: Access has completed six partnerships in the past 18 months:  
upfront payments, royalties, clinical costs.

ü Experienced Team: Experienced chemists, pre-clinical and manufacturing experts, clinical 
development personnel, and business development and finance personnel.

ü Focus on Shareholder Value:  Management and board members are significant 
shareholders, focused on increasing shareholder value.
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Corporate Strategy & Highlights

Late Stage Oncology Pipeline;  Emphasis on Strategic

Partnering;  Focus on Building Shareholder Value
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Product

Oncology Pipeline Pre-clinical IND Phase 1 Phase 2 Phase 3 Potential

MuGard Ê
FDA Approved 

and Launched ! >$1B

ProLindacÊ ~ $3 B

Thiarabine >$600 M

Drug Delivery Platform Technologies

VB-12 Oral Delivery Developing under partnership arrangements (insulin, HGH)

Polymer Conjugates Drug-polymer conjugate platform (ProLindac, ProLindaun)

Late Stage Oncology Pipeline



ü >$1 Billion Addressable Market: Target all cancer 

patients;  1,500,000 US cancer patients annually 

(incidence).  Roughly 90% of patients on radiation (43% 

severe);  and 40% of patients receiving chemotherapy

ü MuGard Stands Alone: Only FDA approved product that 

instructs pre-treatment and treatment;  Safe to swallow

ü Multiple Marketing Partners: Partners signed for EU, 

Switzerland, Norway, Iceland, China, Korea;    US ï

contract salesforce 1Q 2010;  partners to come

ü Royalties: 20%, scaling to 25%
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MuGardÊ - Oral Mucositis (OM)

US Launch 1Q 2010;  European Launch Underway

Royalties Start This Year



ü Signs & Symptons:  Redness or rash, ulceration, 

pain (sometimes severe), inability to chew, speak or 

swallow

ü Patient Risk Affected By: Area, dose and timing of 

radiation treatment;  type, intensity and combinations 

of chemotherapy;  prior therapies and prior episodes 

of OM;  incidence/severity unpredictable
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MuGardÊ - OM As Significant Health Issue

Significant Medical Issue ïOften Unrecognized, 

Undiagnosed and Undertreated

1. Schattner MD. Oral mucositis is often underrecognized and undertreated. Highlights 

of the 13th Annual Conference National Comprehensive Cancer Network. March 2008. 

Elsevier.
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MuGardÊ - Preventing OM

Oral Mucositis Has Profound Impact on Patient Health

ñépatients with OM [oral mucositis] are

fourfold more likely to have unplanned

breaks in radiation therapy and more

than three times

as likely to be hospitalizedéò1

ñUseof a preventive oral care regimen

should be part of routine supportive

care along with a therapeutic oral care

regimen if mucositis developsò2

International guidelines recommend 

preventive strategies2

1. Vera-Llonch, M., G. Oster, et al.(2006). "Oral mucositis in patients undergoing radiation treatment for head and neck carcinoma." Cancer 106(2): 329-36

2. Keefe, D. M., M. M. Schubert, et al.(2007). "Updated clinical practice guidelines for the prevention and treatment of mucositis." Cancer 109(5): 820-31.

Well being Pain

Problems with eating, drinking,

speaking and swallowing

Weight loss

Impairment of quality of life

e.g. mood

Infection Reduces infection barrier

Compromised

treatment

Reduced dosage

Breaks or delays in therapy

affecting treatment outcomes

Economic

impact

Prolonged hospital stays

Increased use of resources e.g.

feeding tube placement



ü UK, Germany, Italy Seeding Studies:

Providing over 1200 patients with MuGard;  

clinicians provide feedback and assessments

ü Prophylactic Use: Used prior to radiation 

and/or chemotherapy treatment

ü Early results:  Very positive feedback from 

clinicians, nurses, patients and SpePharm;  data 

to be collected, analyzed, presented in 2010

ü Roll Out: Launched in UK, Germany, Italy, 

Greece and Norway;  France, Benelux and Spain 

throughout 2009/2010
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MuGardÊ - Early Results Very Positive

Post Approval Marketing Assessment Studies

Showing Significant Efficacy
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Indications: dryness or 

dry mouth associated 

with various conditions

Directions for use: 

swish and spit out. 

Indications: indicated 

for the management of 

pain and relief of 

painé

Directions for use: 

Gargle and spit out.

Indications: Magic 

mouthwash" prepared 

by pharmacists and 

used to treat mouth 

sores (oral mucositis) 

Directions for use: 

Gargle and spit out

Indications: MuGard 

is indicated for the 

management of oral 

mucositis/ stomatitis

Directions for use: 

é rinse may be 

expelled or swallowed 

é safe to swallow é

érecommended that 

patients purchase 

MuGardTM prior to 

the commencement 

of cancer therapy ..

MuGard is recommended for preventative use

MuGard can be swallowed to coat lesions in throat



Market / Patient Dynamics

ü Few good treatment options and no prophylactic;  OM underdiagnosed (unlike emesis)

ü Incidence / Severity is unpredictable among patients; should treat all (larger market)

ü Interruption of chemo or radiation treatment affects patient care and doctor revenue

US Market Launch

ü Launch product being manufactured ïAccupac

ü Hybrid direct / contract sales force

ü Target key opinion leaders ïradiation (H/N); large oncology networks

ü Secure 3rd party payor/Medicare reimbursement

ü Seeking co-promotion arrangements with oncology/onc. supportive care companies

ü Leverage ongoing market assessment data from European partner, SpePharm
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MuGardÊ - Market Dynamics / US Launch

Access Preparing for 1Q 2010 US MuGard Launch



ü Eloxatin®

Å FDA approved (2001) for front-line 
metastatic colorectal cancer

Å 2008 $2.5+ billion projected sales globally

Å Significant cumulative neurotoxicity

Å Losing patent protection globally

ü ProLindacTMïAccess designed a second 
generation DACH platinum using our 
proprietary nano-polymer expertise.  

ü Partnering On-going: Partnered with 
Aosaikang Med Group (ASK) in China and 
JCOM in Korea.  Partners paid upfronts, 
committed to run 3 clinical trials that ACCP 
controls, and royalties.
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ProLindacÊ Market Opportunity

Positioning ProLindac as a Replacement for Sanofi-Aventisô Eloxatin

Represents a $3+ Billion Market Opportunity

Tumor Model Efficacy vs. Eloxatin 

M5076 sarcoma (Pt-

resistant)  
Markedly Superior

B16 melanoma Markedly Superior

2008 ovarian xenograft Markedly Superior

Colo-26 colon Superior

HT-29 colon xenograft Superior

HCT-116 colon xenograft Superior

L1210 leukemia Superior

0157 Hybridoma Superior

M5076 sarcoma Similar

Lewis lung Similar

P815 Mastocytoma Similar


